


EPOS RESULTS CASE STUDY

CAM PAI G N DEL I VERY:

3.7m impacts

1.3m cover

2.8 frequency

CAM PAI G N DETAI LS:

150 Tesco D6

Flex 10

15% SOV

GUINNESS DIAGEO

+16%
sales uplift for 

stores with D6 

campaign

+6%
sales uplift post 

campaign



THE CAMPAIGN



C A M PA I G N  R E S U LT S



Source: Nielsen DME. Guinness Range.

16% sales uplift during campaign; 6% uplift post-campaign
Advertised Product: Guinness range (17 SKUs)
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Source: Nielsen DME. Guinness range, Budweiser range, Stella Artois range, Carlsberg range. 

Results summary
Sales uplift: test vs control

Indication that D6 ads drove consumers to the aisle

Product During Post Pre £ During £ Post £
% Volume 

Sales

Guinness (17 SKUs) +16% +6% £4.05 £4.60 £4.20 100%

Budwesier (17 SKUs) +7% +4% £8.08 £9.49 £8.51 151%

Stella Artois (22 SKUs) +4% +1% £7.69 £9.23 £7.64 158%

Carlsberg (3 SKUs) +34% +17% £5.03 £5.14 £5.46 13%



Results summary

During campaign: +16% sales test vs control 

Post campaign +6% sales test vs control

Indication that advertised products drove 
consumers to the aisle


