


LOCATION-SPECIFIC OUT-OF-HOME CAMPAIGN INCREASING BRAND 

VISIBILITY AND SUCCESSFULLY DRIVING OPEN DAY FOOTFALL

CAM PAI G N DETAI LS:

April 2022

Location-specific Rail at Lancing & Shoreham stations

Classic 4-sheets and Classic 6-sheets

CAM PAI G N BACKG RO UND:

The Nursery Family chain provides high-quality care and 

education for children aged three months to five years 

through six nurseries located in West Sussex and 

Hampshire.

CAM PAI G N O BJ ECTI VES:

Increase brand visibility

Drive enquiries and participation in Open Day events

Expand awareness beyond social media to reach a wider

group of parents and carers considering nursery

THE NURSERY FAMILY

Excellent 

Open Day 

attendance





We used Out-of-Home media to expand the 
reach of the Nursery Family brand beyond 
social media, targeting a wider pool of potential 
parent and carer clients.

The combination of highly targeted Rail ads and 
social media was very effective for us, and the 
two media complemented each other perfectly. 

We certainly reached a greater number of
people than usual with the Nursery Family 
message, which was proved by a drastic 
improvement in Open Day footfall. 

Historically the nursery locations highlighted by 
the campaign had performed more poorly, but 
the Open Days advertised on our Out-of-Home 
sites were absolutely jam-packed with potential 
customers!

A M Y  H A N C O C K

P A R E N T  L I A I S O N  S U P E R V I S O R ,  T H E  N U R S E R Y  F A M I L Y


