
trust OOH

+33%

recommend 

products/services seen on 

OOH to friends/family

+28%

scanned a QR code 

from an OOH ad 

+21%

researched a 

product/service after 

seeing OOH

+20%

become aware of new 

products/services after 

seeing OOH

+19%

of Brits intend to have their Christmas 

shopping done by Black Friday 44%

Source: PwC, IPA, YouGov Profiles 2022: Target audience are those who rate Christmas positively on 
a 5-point scale vs Nat Rep 

DECEMBER 2022

40%
of Brits plan to be more 

sustainable this Christmas 

vs 2021

£433
is the average consumers 

spent on Christmas in 

2021

£1.3bn
anticipated in additional spend 

across retail and hospitality if 

England enter the second round 

of The World Cup

5bn
expected to watch The 

World Cup globally 

A WORLD CUP CHRISTMAS 


