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CAMPAIGN OVERVIEW

Campaign objectives

« Make a very public statement about South
Gloucestershire and Stroud (SGS) College’s
commitment to equality, diversity and acceptance

* Promote the overarching ‘Study With Pride’
campaign

* Reinforce the College’s partnership with Bristol Pride
and extend the organisation’s presence specifically
at the event

Campaign details

» Channel Bristol — 34 digital 6-sheets

« Saturday 13" July 10am-1pm (throughout the Pride
March)

OFFICIAL PRIDE PARTNER




"I couldn't be prouder of SGS College’s 'Study with Pride’
campaign, and the results of our concentrated community
engagement, centred around our partnership with Bristol
Pride. The multi-channel campaign drove record-breaking
engagement and impressions on our digital platforms.

Working with JCDecaux we were able to cover the city in
our rainbow ‘study with pride’ message. Using the digital
6-sheets located within the Pride celebrations ensured We've just got to work out how we can go bigger next year
maximum exposure where it was most relevant. The tiisateiis Movecarcollenes Bcilieas Stontd By bubios
Channel made our message ubiquitous throughout the e g T
city centre, reinforcing the message that at SGS we study

with PRIDE.

Having received compliments from external stakeholders,
the Bristol Pride team and our own staff and students we
are excited to develop further campaigns with
JCDecaux.”

BEN WINTER, HIGHER EDUCATION STUDENT
EXPERIENCE AND SOCIAL MEDIA OFFICER, SGS
COLLEGE
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